Doca Solutions Announces the Launch of Fundraising Campaign, Hopex Solutions
Denver based company seeks to provide stimulus to worthy non-profit organizations.

Denver, August 28, 2009 — Doc1 Solutions, a leading provider of technology, personnel and process solutions
to law firms, corporations and government agencies officially launched their campaign to raise money for a
variety of non-profit organizations. Since its inception, Doc1 Solutions has been actively involved in
supporting local charities such as The Children’s Hospital, the Colorado Campaign for Inclusive Excellence,
Denver Children’s Museum, ARC, Escuela Tiatelolco, and Denver SCORES. “Taking this step to create an
official fundraising campaign as part of our formal corporate structure continues Doca’s history of supporting
great causes and being a responsible business in our community,” said Keith Montoya, Doca Solutions
President.

James Crane, appointed as the company’s Chief Executive Officer in May of this year, added “We all sat down
together early on and took a look at what was happening with the economy and the impact the downturn
was having on many charitable organizations. While we haven’t been immune to the tough times, our
leadership team decided that we had to do something more than the giving we were already doing. The idea
of creating a program where we systematically give a portion of our proceeds to charity and the innovative
way we involve our clients in the process was a natural outcome of our desire to do more.”

The way the Hopea Solutions program works is that it is a traditional “giving back” campaign with a twist.
Like many fundraising efforts, Doc1 has committed to giving back a portion of proceeds from every project it
completes under the Hopea program. The “twist” is that when a client sends a project to Doca as part of the
Hope1 program, the client makes the decision as to which non-profit will receive the proceeds from that
project. To Mr. Crane, there is an important significance to the “twist.” “The idea to let our clients decide
where the donation should go is probably the most important aspect of Hopea as a transformative vehicle.
We want our clients to not only feel involved with the giving, but to directly be involved in the giving. Itis an
important psychological step for the client to be in control. There are so many good hearted people out
there that want to help; the Hope1 program offers them an easy way to actively get involved.”

Because Doca Solutions offers a wide variety of services, there is an abundance of opportunities for clients to
make a difference. “We offer scanning, copying, printing, project management, electronic discovery, data
processing, data hosting, computer forensics, and many other services that are needed every single day in
our client’s offices. For our clients to positively impact a charity, all they have to do is choose the Hope1
program for the work that they are already sending out,” stated Eric Gonzales, Doc1 Solutions Chief
Operations Officer.

This year, the non-profit organizations that are officially involved include The Children’s Hospital, the Denver
Venture School, the Colorado Campaign for Inclusive Excellence, Mi Casa Resource Center, and the Denver
Children’s Museum. “We are so proud to be working with such great organizations that help so many
people,” said Mr. Montoya. “These groups and the people who work for these causes are the real difference
makers in our community and we’re honored to be in a position to provide any help we can,” added Mr.
Crane.



Additionally, Hopex is not limited to the official named organizations. “If a client has a favorite cause that is
not part of the Hopea program yet, we are happy to consider their cause for inclusion in the program. There
are many great groups out there and we want our clients’ project proceeds to go somewhere it will do some

good,” said Mr. Gonzales.

The Doca leadership has also set aside a date in December when they plan to host a Winter Banquet to honor
the non-profit organizations and all of their clients who have participated in the giving. “We want to provide
a platform so that the non-profits can come tell all of the donors about their organization and highlight
exactly which projects the proceeds will support,” said Mr. Crane. Mr. Montoya added that “it is going to be
a really nice way to get a group of big-hearted people together, recognize them, and celebrate that caring
connection that is the backbone of the community.”

For more information about the Hope1 Campaign, please contact Keith Montoya or James Crane at 866-344-
3621 or 303-422-3621.



